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July 2018 

 

 

 

 

Marketing Manager  
 
The National Youth Theatre of Great Britain is a world-leading youth arts organisation. 

Established in 1956 as the world’s first youth theatre, we have nurtured the talent of 

hundreds of thousands of young people creating an enviable legacy over our 62 years. We 

inspire, nurture and showcase exceptional performers and theatre technicians from Great 

Britain and Northern Ireland, commissioning brave and relevant new writing and 

reinterpreting classic stories for our time. We are as ambitious as the young people we 

serve, platforming young talent on West End stages, in stadiums world-wide and at iconic 

sites both home and abroad. Our world-renowned alumni include Dame Helen Mirren, 

Daniel Craig, Chiwetel Ejiofor, Daniel Day-Lewis, Rosamund Pike, Orlando Bloom, Andrea 

Riseborough, David Harewood, Adeel Akhtar, Matt Smith, Zawe Ashton and many more.  

 

Our 2018 programme includes: auditions and interviews at a record 60 venues around the 

UK, more courses than ever before, productions in the West End at the Garrick, Criterion and 

Soho Theatres, two plays at Southwark Playhouse, performances at the Edinburgh Fringe 

Festival and Bradford Literature Festival, four exiting new commissions for 2019, two innovative 

digital projects exploring Alternate Reality, a production in Hong Kong and a large 

fundraising gala at the Café De Paris.   

RESPONSIBLE TO: Joe Duggan, Head of Communications 

 

RESPONSIBLE FOR:  Freelance marketing support and volunteers 

 

SUPPORTED BY: Communications Officer  

 

SALARY: £30,000 – £34,000 contingent upon experience  

  

WORKING HOURS: This is a full‐time post working Monday to Friday, 10.00-18.00, 

with additional hours as and when required to meet the needs 

of NYT, and as agreed with the Senior Managers. 

 

Main purpose of position 
 
The National Youth Theatre of Great Britain attracts thousands of talented young people 

every year as both participants and audience members. We audition at more venues than 

any of our competitors and the demand for our activity is growing as we expand our 

productions and creative educational opportunities around the UK. The main purpose of this 

role is to lead the delivery of marketing campaigns for National Youth Theatre productions 

(including those which are curriculum focused) Acting Auditions, Backstage Interviews, 

Masterclass Courses, Start-Up Saturdays and London Theatre Experience Course. Working 

with a variety of venues across London and in partnerships across Great Britain and Northern 

Ireland, NYT work to attract a breadth of talent that reflects the diversity of Britain’s youth in 

all its forms. This role is crucial in ensuring that NYT continues to be relevant and appealing to 

young people around the UK, through innovative marketing campaigns and 

communications collateral. Primary duties will include: devising and delivering marketing 
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campaigns, ensuring income targets are met across productions and courses, managing 

NYT’s relationship with schools and teachers around the UK, managing other NYT activity and 

communication with young people who are non-members and pursuing opportunities to 

expand NYT’s non-member educational activity.  

 

Key responsibilities 
 

 Contribute to the development of NYT’s marketing strategy and organisational profile 

including audience development, working closely with the Head of Communications. 

 Devise and deliver marketing campaigns for NYT’s Auditions, Masterclass Courses, 

Start-Up Saturdays and London Theatre Experience ensuring we meet our targets. 

 Ensure that NYT meets its participant and financial targets for Acting Auditions, 

Backstage Interviews, Masterclasses, Start-Up Saturdays, London Theatre Experience 

programme and curriculum-based productions.    

 Write engaging and concise marketing copy about all NYT activity, including 

auditions and interview, courses, educational resource packs, membership activity 

and productions.  

 Provide regular reports to the NYT Finance Director and Senior Staff on applications to 

NYT short courses, acting auditions, backstage interviews and curriculum-based 

productions 

 Evaluate all marketing campaigns and present findings to senior staff to inform future 

direction and strategy 

 Lead on the delivery of NYT’s teacher and education engagement strategy and 

manage NYT education data in line with GDPR compliance 

 Manage and build NYT’s relationships with schools and teachers around the UK, 

including partnerships around Arts Mark.  

 Organise events throughout the year that enable teachers to access NYT and to 

generate income  

 Collaborate with NYT’s Marketing, PR and Design Agencies and communications 

team to ensure that all campaigns are delivered within budget and are up-to-date 

at all times  

 Collaborate with designers, videographers and photographers to create digital and 

print marketing collateral  

 Manage all regular communication with young people who are not NYT members  

 Work with senior NYT staff to explore opportunities for NYT to exploit its brand and 

educational experiences commercially  

 Work with NYT Access and Skills staff to plan the launch of each educational 

opportunity and ensure that all courses are on-sale on schedule 

 Work with industry colleagues and NYT Access and Skills staff to identify opportunities 

to introduce accreditation to NYT courses including the Arts Award. 
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 Build and maintain strong relationships with arts venues and schools around the UK to 

expand NYT’s national reach through auditions and courses, negotiating maximum 

marketing support from partner venues 

 

General 
 

 Have a good working knowledge of NYT’s business plan and contribute to its 

implementation. 

 Attend NYT productions and projects including press nights and fundraising events. 

 Represent the interests of NYT at meetings with stakeholders and partners, and at other 

events. 

 Keep abreast of developments in contemporary theatre and arts management practice. 

 Develop a wide network of contacts to increase awareness of NYT.  

 Ensure that delivery complies with NYT data capture and information management 

procedures. 

 Support the implementation of monitoring and evaluation processes across NYT. 

 Operate within NYT’s policy framework at all times. 

 Work within agreed budgets.  

 Contribute to the smooth-running of the office and organisation. 

 Take part in regular staff meetings. 

 Undertake any other duties reasonably requested by the CEO/Artistic Director. 

 

Person Specification - Essential Experience  

 

 This is a Management role for which we require at least three years’ equivalent 

experience in a marketing or communications role  

 A strong understanding of and commitment to diversity in all its forms 

 A professional and personal commitment to Equality of Opportunity 

 An understanding and experience of the arts and creative sectors and the breadth 

of opportunities provided by the National Youth Theatre 

 A professional commitment to inclusion and the delivery of arts or educational 

programmes to a broad range of participants and to removing barriers to 

participation that might otherwise exist 

 Proven budgeting and financial management skills  

 Excellent written, digital and oral communication skills and the ability to adapt 

communication styles to a range of different audiences and purposes 

 Proven sales and customer service experience  

 Current strategic understanding of opportunities, public policy and debates in 

education, arts and culture funding and provision  

 Safeguarding Training 

 

Desirable Experience and Characteristics:  

 Experience of an arts training and education programme in either an educational 

setting (School, College, University) or with an arts organisation or arts venue 

 Recent disability awareness training or equivalent and commitment to continual 

personal growth 

 An understanding of fundraising and the associated requirements for creating a case 

for support and reporting to funders 

 A can do attitude and ambitious spirit 

 Experience of Arts Award or other direct course Accreditation systems  

 


